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5. 949 Sd1E Dl YTffies AMaTIAHATY

Primary Requirements of A New Product
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3.891 vd s uaiw fqavor «gaeen (Depth Wide and

Adequate Distribution System) — s@m@iRa axg # faxaw
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4 fiaeadt Saareq (Economical Production) — s sare @
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5.991dl dofsi, aif$T va dafewr (EffectivePackaging,

Branding and Labelling) — s 7= & sorar Su-—sw@e st
ST gAEl T |4 oS, dsfdw wd qif$T g9 4 a8 Suwiaal d
werd g uar 21 e Suat #9T 9oiR § gAen 9+ et @) 9gad 4@
Syatadr dafoiT vd dAafaT 4 #ff smafifa gl € | @er SusR At §
dl 98 d@ o gfaea 9 dodt 2

6. fawa Suvra yaiw dar (Adequate Service after Sales) —

Aoy SR yafw da1 4 A @, AP [davsd TAT Fexl fapdr
FHYT IyHIFarel » a1, Rieaa gd gsmal &1 9 ddl 8 | I8 8]
f& g @ fafe g1 99 @& SwIa SyHiTaRn 4 [T dis o dfed STd
JA® q9dl HT GAM ddl 2| SAD W FHIT WS H W@ | S
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7.31f~a Rewergdve (Ultimate Replacement) — @9 sae

grafiear 4 aiftad Redgdie 9ga @ 9T I”A A4F[E1 Wfar @, 98 9 P
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H Afs ggfic 78 gkt a1 e & foag Swaih 98 s at o A &
Tft a%g & a9 B sfeed axg & Agfd ww QA

8.9d@re # -9@R (Innovation) — 7= Sare & wrifiea d a8
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