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5. 

Primary Requirements of A New Product  

 (Cosumers or 

Customers Acceptance) – 

 

 (Satisfactory Performens) – 

 

 (Depth Wide and 

Adequate Distribution System) – 

 

 (Economical Production) – 
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 (EffectivePackaging, 

Branding and Labelling) – 

 

 (Adequate Service after Sales) – 

 

 (Ultimate Replacement) – 

 

 (Innovation) – 
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